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ABSTRACT

This independent study aim to studied development of border trading pattern
including border trading problems and difficulty along with entrepreneur’s adaptation by
using primary data collected from 10 Myanmar’s Tachilek Market entrepreneurs using in-
depth interview method together with questionnaire narrative. The result showed that in
the past most trading in Maesai-Tachilek Market was the basic consumption goods until the
market to became popular which led to more goods trading such as forest products, carved

wood, bronze wares, jewels, electric appliances, cloths, music media (CD, DVD) and all kind



of counterfeit goods. The consumption goods trading was changed too by trading more
goods beyond basic goods such as Chinese imported dessert, Chinese herb, preserved fruits,
dried fruits, nuts, shiitake mushroom, bird's nest along with duty free goods such as liqueur,

beers and cigarettes.

In case of entrepreneur’s adaptation the result showed various cases from not
changed at all because the entrepreneur is in the market newly expansion part to started to
made an adaptation by 1) Stop selling the product which has sales fall or has an selling
obstacles. 2) Started new products line by changing from jewel trading to more counterfeit
goods trading. 3) Reduced store branch. 4) Changing of consumers target such as changed
from Thai tourists to Tachilek consumers. 5) Changing of products quality from the past
which sold all quality products to selling only premium to intermediate quality goods. 6)
Increased more selling channels such as online store and thru provincial distributors. 7) By
made their products special such as selling only high quality products and choosing in-trend

products.
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